Simple and effective
strategies you can use to
grow your website
conversions

Sarah Bond
Vice President, Marketing at Lucky Orange
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Spend less time crunching data and more time connecting with people. . ord nge



Website
conversion

checklist

@
@
@
@
@
&
@
@
@
@
@

Evaluate website navigation

Uncover purchasing funnel drop off

Review CTA placement

Find the effective fold

Study how your audience interacts with content
Compare traffic sources

Evaluate drop off by campaign

Spot patterns with repeat visitors

Improve weak points on your forms

Help visitors before they leave your site

Ask visitors for their feedback










Use a website heatmap to evaluate navigation
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Watch recordings to understand funnel drop off
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112 visitors started your funnel and 11 completed it between Jul 10 - Aug 9.
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Review CTA placement

50% reached this point (effective fold)
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17 scrolls from 50 recordings -

All scrolls have been loaded - C
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Show heatmap

Show precise interactions
Show background
Improve performance

@ lucky orange

ky orange



Study how your audience interacts with content
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Compare traffic sources
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796 of 797 clicks from 263 recordings - All clicks hav

@ & lucky orange

V/
® lucky orange



onitoring conversion drop off by campaign
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112 visitors started your funnel and 11 completed it between Jul 10 - Aug 9.
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Visitors

There were 85 visits between Jan 6 - Jan 13. 1 currently online.
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Jackie Johnson
Kansas City, KS USA

Mint Onion
Kansas City, KS USA

Maroon Mushroom
Kansas City, KS USA

Green Onion
Overland Park, KS USA

Aqua Pepper
Kansas City, KS USA

Mint Onion

Kansas City, KS USA Today at 1:29PM
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Spot patterns with repeat visitors
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Improve weak points on your forms

75 clicks from 12 recordings -

Press SHIFT to toggle page interaction

Abandonment report v
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Summary
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Export all reports

Conversion Visitors that abandoned

tags
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Help visitors before they leave your site

Home ForHer v ForHim v ForKids v Blog ¥¢

FAQs

Get the answers to our most common questions. If you aren’t able to find the answer to your question, chat with
us or send us an email.

Q: Do you design your own jeans?

A: Yes! We design all of our jeans. We regularly ask our customers for their input on incoming designs, so be sure
to sign up for our newsletter to be heard.
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Ask visitors for their feedback
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