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https://www.linkedin.com/in/olga-mykhoparkina/
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As seen in…
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User journey
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http://drive.google.com/file/d/1fRTrVEUKBJSSPHGXGojuq-fPA_opBoQZ/view
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Keyword research | Choosing the right keywords

🔴 Keyword difficulty
🟡 Search volume
🔵 Intent

https://emojipedia.org/large-red-circle/
https://emojipedia.org/large-yellow-circle/
https://emojipedia.org/large-blue-circle/


● Team communication memes

● How to improve team communication at the workplace?

● Team communication tools 
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Keyword research | Intent: low, medium or high?
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Listicles
X Top Business Phone Systems for Small Businesses

Alternatives of your competitors 
X Best Slack Alternatives to Consider in 2022 

Vs articles
Microsoft Teams vs Slack, Our Team’s Feedback

How to’s (where your product is an obvious answer)
How to Send an Email Newsletter

Keyword research | High intent blog posts
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Your search competitors
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Outperform them with topical authority

Your competitors You
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Generating high intent article topics

10 Competitors = 56 blog articles
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How to write listicles

● Comprehensive intro (How to choose, which features to pay attention to, etc.)  

● Put your tool #1 in the list, add CTA

● Stay honest, unbiased, stick to the facts, not emotions

● Specify which audience would benefit from each tool the most

● Link to your alternative articles rather than competitors’ websites

● Update regularly
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Listicle article example

http://drive.google.com/file/d/1amtWlwMaFke9rYELWh_BCMmmKH0Sq6qS/view
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How to write alternative posts

● Speak to their concerns (price, lack of features, lack of support, etc.)
● Put your tool #1 in the list, add CTA
● Add comparison table
● Stay honest, unbiased, stick to the facts, not emotions
● Specify which audience would benefit from each tool the most
● Link to your other alternative articles rather than competitors’ websites
● Update regularly
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Alternatives article example

http://drive.google.com/file/d/186Hq_B34QFU_UxNz3lUBudkgFRzmafeb/view
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How to write vs posts

● Make it a custom blog post, not a templated landing page
● Add keywords to the heading e.g.  

MailChimp vs GetResponse: pricing
MailChimp vs GetResponse: integrations

● Add comparison table
● Add info about your SaaS in the intro
● Add info about your SaaS in the text along with CTA
● Link to Alternative posts 
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Vs article example

http://drive.google.com/file/d/1Hi5qfMzjHMxjvE1WyqgI3kpHU9AU-lgc/view
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High-intent keywords for the blog | FullSession results

● Ranked for 1.4K organic keywords
● Blog traffic went from 0 to 40K+
● Generated 1.5K+ leads



21

1. List your top 10+ competitors

2. Generate 50+ blog topics

3. Check keywords in Ahrefs, prioritize

4. Write quality content

5. Mention your tool, add CTA

High intent content strategy | Summary



22

Thank you for 
your attention! 


