
How to use social 

media power insights 

to build a marketing 

strategy that really 

works?



Hi! My name is Justyna
❏ I’ve been doing marketing 

for the last 10 years

❏ I’m managing Brand24 marketing
 team of 10+ spec.

❏ I managed communication and adviced 
global startups and SaaS companies like:



What we’re going to learn today?

1

Power 
Insights

How and where 
should you start the 
process?

Data 
Mining

Who can benefit 
from power 
insights?

Find your 
partners

How to use
power insights 
in practice?

Activate 
your data!

How to see the 
results?

Measure 
your work

What are they
And how to 
spot them?
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Power insights: 
What are they 
and how to spot them?



Marketing Do we have personas? Are they the right ones? Is our strategy in 
the right channels? What is really exciting for people?

Sales Is our offer OK? Why people are not buying? What do they want? 
How to decrease churn?

Product Are people happy with the product? What should we focus on in 
our roadmap? Are they using it as we thing?

Business How’s the market doing? Who’s our competition? Can we increase 
prices? What are the trends we should follow?

You How is my strategy working? Is my content interesting?



Data Mining:
How and where 
should you start 
the process?



1

Problem Question 
You ask 

Data
That answer 

your question

2 3
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5

Low sales: Who are people actually buying our product?

Huge churn: What’s the worst about our product?

 Decreasing income: What is our competition doing?

What’s interesting for my audience?Low engagement:



Find your partners!
Who can
benefit from
Power Insights?



Who are my alias?

What do they need?

How do they work?

What are their limitations?

How can we cooperate?



Activate your data:
How to use 
Power Insights
in practice



Metrics Do I measure quality or quantity? Can I use SM metrics or do I need 
to create my own?

Tools Do I need a tool to monitor my audience and agregate the data?
Do I need a BI tool to present them?

Dashboards How often should I monitor the data and update it? Can I 
automate it? Who should have access to it?

Meetings Who’s interested in my data? Can I present it asynchronously? 
How much do I have to explain the data?



Facebook Insights example



Facebook Insights example



LinkedIn Insights example



Brand24 Insights example



Brand24 Insights example



Measure your work:
-set goals
-time frames
-have a benchmarks
-REPORT
-analyze the results,
connect the dots!



You’re super brave!

Thank you<3

Let’s stay in touch!

justyna.dzikowska@brand24.com

https://twitter.com/JustynaDzikows1
https://www.linkedin.com/in/justyna-dzikowska-content-marketing-digital-pr/

