Diana-Alina Aldea

PPC Team Leader at Creatopy

[ diana.aldea@creatopy.com

| / DianaAlinaAldea

A PPC geek, activating in the field for the last six years.
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Creative vs. Targeting
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Creative > Targeting

In 2023 we can definitely say that the creative part will be more important than ever.
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Cookiepocalypse
is coming.
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Cookiepocalypse

is coming.

c) creatopy

©

Targeting capabilities have become less
and less powerful

O

Turn to the broadness of TV or radio
advertising, even on social media

B

The creative will be in focus, taking over
the targeting capabilities
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Creative is the &

Won't skip

Tell others
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The creativeis
the one that wins
hearts.

Old Spice

SMELL LIKE A MAN, MAN.
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Happy Halloween

from today.

i b ] (| i
Ads must be g s« for babies born 9 months
: ' {1 11T L
'

extremely creative
and memorable

The creative is the one that will win hearts and () , L'jfggxnxalenﬁne's Day [ixea]
be the core of your advertising campaign.

Boring creatives won’t move the needle as easy HAPPY NEW YEAR
as five years ago, or not at all.
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In 2023 we might say

®

Goodbye to narrow
targeting.

No more spending hours on
refining our target audience.
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In 2023 we might say

® ©

Goodbye to narrow Hello Broad
targeting. o
Targeting.

No more spending hours on
refining our target audience.
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Creativeis
the new targeting

If the creative is made well enough, people who won't
find it appealing at all won't click on it, and thus won’t
consume our budget.

Somehow, we could still call this narrow targeting, but
not in the sense that was used before. We are narrowing
down our target audience but through the creative part of
the ad.

() creatopy




Success is now
harder to attain.
Go the extra mile!
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Facebookis...

Since the i0S14.5 update, I have seen lots of
advertisers saying that Facebook is dead. I am sure
that you also heard them or saw them, on Twitter,
LinkedIn or other social platforms.

Yes. Facebook was the most impacted by the
cookiepocalypse. And yes, everyone saw a drop in
conversions at that moment. Some saw a bigger drop
and some saw a smaller drop.

() creatopy

Facebook is dying a very
slow and excruciating
death

1:27PM - Aug 4 2022

Facebook is dying. Here

i 150k Q420 13154 Q200 &, are two reasons...

1:27PM - Oct 4 2022

1M ©1,240 1A5579 Q3987 &

Facebook is struggling to
retain users...

; . - Twitter for iPhon
1:27PM - Oct 4 2022 - Twitter for iPhone Facebook is dying, but it can be saved and | believe it will be.

Facebook has stopped being fun. Facebook used to be a good |
what your friends were up to, to see their photos, and to read fu
things. Now, it's full of clickbait, highly partisan and misleading
and fewer real people.

i 300k © 310 13300 Q400 &

See translation
0 @ QQ o Q @ 88 + 4 comments

Is facebook dying?
Yy Like @ Comment > Share q Send

3:20PM - Sept 14 2022
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Facebookis not dead!

The advertiser may have to push a little more buttons,
do a little bit of extra work, so the things that worked
in the past, still work now.

People who say Facebook is dead are the people who
didn’t go the extra mile and let it die. If it was dead, it
would have been the same for every advertiser out
there.

How is it possible that a dead platform still brings
results for some advertisers?

c) creatopy
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We must win hearts
with our ad

If in the past we could run the same ad creative for
six months, or even for a year and still see good
results, today this is no longer the case.

In 2023, we must win hearts with our ad.
Make people talk about it.
Word of mouth is very powerful.
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We also tried to be
creative, as well.
We did it!
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Fixing Frustrating
Design Patterns
in E-Commerce
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What will we cover?

Meet our speaker

Ads that we used
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How: @an

@ Jonathan Bland

THREAD: How to create zero-click ads
that convert

Optimize for In-Channel
Consumption with
Click Ads

(For Facebook and Instagram)

You'll learn:

* How to create ads that connect with
your audience

« How to build ads that are optimized
for in-channel consumption

Jonathan
sland

585 120 2

How B2B Brands Can
Optimize For In-Channel HOW TO CREATE
Consumption With e YOUR YOUR
Zero Click Ads \‘\ AUDIENCE AUDIENCE
[Zoaw] (o> |
THAT CONVERT WANT TO CREATE ADS THAT WANT TO CREATE ADS THAT
AR SPEAK TO YOUR AUDIENCE?

with Jonathan
sland

ZERO-CLICK ADS

SPEAK TO YOUR AUDIENCE?
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TO CR
Ze:oo“:C“Ck Ads
That Convert

with Jonuthan Bland

21.4%

How B2B Brands Can
Optimize For In-Channel
Consumption With

Zero Click Ads

19%

HOW TO CREATE

i
[ZeRoeer]  Caws >

How(®B2B Brandsan
Optimize for In-Channel
Consumption with

@ Jonathan Bland

THREAD: How to create zero-click ads
that convert

(For Facebook and Instagram)

ro Click Ads

You'll learn:

* How to create ads that connect with
your audience

« How to build ads that are optimized
for in-channel consumption

585 120 2

YOUR
AUDIENCE

THAT CONVERT WANT TO CREATE ADS THAT
2 SPEAK TO YOUR AUDIENCE?
71% 42.9% 4.8% 2.4%

YOUR
AUDIENCE

WANT TO CREATE ADS THAT
SPEAK TO YOUR AUDIENCE?

creatopy
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HOW TO CREATE
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“ THAT CONVERT

42.9%
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What we love

- -

What the audience loves
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In 2023,
automationis
connected to
marketing trends.
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2023 - The year
of automation

We can see more and more things being automated in
our campaigns. More and more control is being taken
away.

The disappearance of expanded text ads and
introduction of dynamically created ads through the
content from the landing page, the rise of Performance
Max, the push on broad match, and so on.

006
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A work day in our lives

5years ago
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A work day in our lives

5years ago Today
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Automation

is here to help us.

It can free time for
more strategic
thinking.

Being great at the executional part is still important,

but good advertisers have to have both sides
activated in 2023 to achieve success.
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Machines

won't take our jobs.
Machines don't think
strategically.

There will always be a human mind needed to guide
the machine, to correct possible errors, to extract
only the best from it.

() creatopy




We all relate to the
economic situation.
It's a fact.
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Buying habits wiill
change. It will be
harder to achieve the
same resultsin 2023
asin 2022.




Strategic thinking

will help advertisers
to keep thinks afloat.
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Only the best advertisers
will survive in 2023.

creatopy
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Be creative.
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Automation will

accelerate and we must
not fall behind.
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learn at a higher pace.
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Key takeaways
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Advertisers will have to
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Be creative.

H4

Advertisers must

test different tactics &
learn at a higher pace.
Be fast and furious.
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of a campaign.
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Advertiser's role
becomes more complex
than ever. Only the best
advertisers will survive.
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##3
[
Automation will

accelerate and we must
not fall behind.

Doing your own
experimentation is vital,

no matter the trends.
Learn as you go.



THE ROLE OF THE ADVERTISER IN 2023 | CREATOPY O creatopy

Let's all show
2023 we are prepared
to royally win.

The advertising game is the game we best play
and we are ready to show our tricks.
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Thankyou

( ’ Diana Aldea ) diana.aldea@creatopy.com / DianaAlinaAldea
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You ask, I'll do my best to answer.

( ’ Diana Aldea ) diana.aldea@creatopy.com / DianaAlinaAldea












