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SB. Speaker Introduction

Ana Kravitz

oy — Founder, Mixed Analytics
mmmm  #1 API connector for Google Sheets

A MBA with background in tech

A 10+ years experience in web analytics
& digital marketing measurement
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B What is an API?

ssssss

Application Programming Interface
i.e. the technology that allows software applications to communicate with one another

GET https://date.nager.at/api/v2/publicholidays/2023/US

[{"date"."2023-01-02","localName":"New Year's Day"...}]


https://www.flaticon.com/free-icons/server

) APIs are everywhere

You're already using APIs when you:

© : : : :
like an image on social media

% get directions from Google Maps

N browse videos on Netflix

C—

Teel
O—

fetch ad data and manage campaigns

Icons by Flaticons.com



*********** Why are APIs important?

Efficiency Example: Uber uses the Google Maps API

Automation Can be scheduled to process automatically

Accuracy Avoid manual/human error

Integrations Connect applications




= Run an API request

Most APls communicate through URLs,
similar to the ones in a web browser

https://v2.jokeapi.dev/joke/Any?safe-mode



https://v2.jokeapi.dev/joke/Any?safe-mode
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Overview

Example of

APl Response

APl Response

API responses are usually in JSON format, which returns data in

sets of key-value pairs:

"error": false,

“category": "Programming",

“type": "single",

"joke": "If Bill Gates had a dime for every time Windows crashed ... Oh wait, he does.",

"flags": {
"nsfw": false,
"religious”: false,
"political”: false,
"racist": false,
"sexist": false,
"explicit": false
h
"id": 22,
"safe": true,

“lang": "en"




............. . API structure

API Requests consist of 4 parts:

Request method

Request URL

Request headers

Request body (for sending data)
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Four parts of an API request

Each API client has its own interface, but consistent with the same 4 parts

) star 49,449

® Y @

GET

e iogy Heade?s
POST

PUT

PATCH

DELETE

HEAD

CONNECT

[«
O

® (> Save My Workspace

Send v

Authorization Pre-request Script

Tests

® S

®

Hoppscotch

API Connector

Requests Create Schedule

CONFIGURE API REQUEST

1
Application @ Method @
@ custom v | POST v

2
QUICKSTART GUIDE

hnps:/lgooglead§,googleapis com/v11/custo

Request URL @
mers/[ T /googleAds:searchStream n,
Z

OAuth @ MANAGE CONNECTIONS
Google Ads v
v Co ® +
3
Headers @
Content-Type application/json
Key Value
4
Request body @

{"query": "SELECT campaign.name,
campaign.status, segments device,
metrics.impressions, metrics.clicks,
metrics ctr, metrics average_cpc,
metrics.cost_micros FROM campaign
WHERE segments.date DURING

LAST_30_DAYS'"}

Mixed Analytics
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Ul vs. API: Data in the Ul

Q M N c @

Search Reports Tools and Refresh Help Notifications

4 Google Ads

settings
Norkspac \paigns (16) Change view
@ All campaigns Select a campaign 9
Workspace filter Campaign status: All Ad group status: Al Add filter B
Save
S a Campaigns 19weeksago | Sep4-10,2022 ~ | < >  Showlast30days
Recommendation: s "4 e— Q = m [ : X
Search Segment Columns Reports Download Expand More
Insights
. Campaign . | Interaction Bid strategy .
[:] ® Campaign t Impr. J Interac’ Avg. cost Cost Conv.rate = Conversion: = Cost/ conv.
: ype rate type hivdsing] [Ptcthizsiat el St Fhciivg
~ Campaigns = SApariees
Campaigns Q O o EE Generic to Sheets Search 1,410 cllgfsj 4.81% $3.99 $385.00 CPC (enhanced) 7.76% 9.00 $51.42
Auction insights 31 . y
O o B} Platforms to sheets Search 710 clicks 3.95% $3.45 $175.02  CPC (enhanced) 6.45% 2.00 $53.43
» Ad groups
|:| (1] m Sheets add-ons Search 307 clicil 4.72% $3.64 $37.63  CPC (enhanced) 6.45% 2.00 $56.42
» Ads & assets
» Landing pages O o Y JSON to sheets Search 165 cllcli 4.89% $3.63 $29.85 CPC (enhanced) 0.00% 0.00 $0.00
» Keywords 7 i .
O o [ API Connector Search 517 clicks 2.46% $4.15 $75.86  CPC (enhanced) 0.00% 0.00 $0.00
Audiences =
O o 3 Branded Search 43 clicks 16.28% $2.61 $18.29  CPC (enhanced) 0.00% 0.00 $0.00
» Content
|:| (1] m Display - Remarketing - FC 5/d Display 153 clickl 0.65% $2.28 $2.28 CPC (enhanced) 100.00% 1.00 $2.28
» Settings
|:| [x] P Plywood Smart 0 0 = = $0.00 Maximize clicks 0.00% 0.00 $0.00
M Get the Google
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Example of

Google Ads
API data

Overview

Ul vs. API: Data from the API

{
"campaign”: {
"resourceName": "customers/1111111111111/campaigns/111111111111111",
"status": "PAUSED",
"advertisingChannelType": "SEARCH",
"biddingStrategyType": "MANUAL_CPC",
"name": "Platforms to sheets"
i
"metrics": {
"clicks": "31",
"conversions": 2,
"costMicros": "106860000",
"ctr": 0.039540816326530615,
"averageCpc": 3447096.7741935486,
"impressions": "784"
i
"campaignBudget": {
"resourceName": "customers/111111111111111/campaignBudgets/1111111111111111",
"amountMicros": "60000000"
}

Google Ads API lets you access all the data and functionality of the user

interface, without logging in
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Using APl allows faster access and custom functionality

o
@ Automation

%8 Different kind of interface

Reasons to

adopt API

—®
E | Campalgn management

Reporting and analysis

Icons by Flaticons.com






B Use Case Example

ssssss

Let's look at reporting and analysis
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SB. Use Case Example

< C developers.google.com

N Google Ads AP

Guides Videos Migration Reference Reports Libraries & Examples REST Interface Policies

= Filter

Home > Products > Google Ads API

-

Billing

-

Campaign management

Common Use Case Example O -

-

Conversion management

-

Extensions and feeds §J

Check the

! » Planning service We now take a look at a common use case: summarizing the performand
documentation » Reach forecasting campaign, segmented by device. The query for this report is as follows:
for technical » Audience management
¥ Reporting e
specs and overview .
campalgn.name,

examples Example campaign.status,

Criteria metrics segments.device,

Segmentation metrics.impressions,

metrics.clicks,
metrics.ctr,

Zero metrics

Labels .
metrics.average_cpc,
Streaming metrics.cost_micros
Paging FROM campaign
Reports in the Ul WHERE segments.date DURING LAST_3@_DAYS

Mapping valuetrack parameters



https://developers.google.com/google-ads/api/docs/reporting/example

SB. Use Case Example
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API Connector

Application @ Method @
@ custom v | POST v
Request URL @ QUICKSTART GUIDE
https://googleads.googleapis.com/v11/custo
mers/! i/googleAds:searchStream ),
(a
&\ Google Ads AP
OAuth @ MANAGE CONNECTIONS
Guldes Videos Migration Reference Reports Uibraries & Examples REST Interface Policles
Set up the API : Google Ads v
H ¥ Fiter v Connected - +
req. u|1eSt usdlng > Dillioy Home > Products > Google Ads API
eit + camo
er (c:lo :PI M. Common Use Case Example O - Headers @
Or no-co e » Extensons and feeds @ ) ) i
. » Plarning sanice We now take a look at @ common use case: summarizing the performang Content-Type app|lC8thFI/]SOﬂ
» Ruach farecusting campaign, segmented by device. The query for this report is as follows:
connection i I Key Value
methods sl

canpaign.name,

Example campaign. status, Request body @

Criteria melncs 3
sagmentetion atr ssions, \ {"query": "SELECT campaign.name,

7o metrics ) SACKS: campaign.status, segments.device,

metrics.ctr,

Labet i e etus) metrics.impressions, metrics.clicks,
Streaming metrics.cost_micros metrics.ctr, metrics.average_cpc,
Paging FROM campaign =

metrics.cost_micros FROM campaign
WHERE segments.date DURING
LAST_30_DAYS"}

IR@ports In the U1 WHERE segments.date DURING LAST_3B_DAYS

Mapging valuztrack paramelars




Fetch the data
and set to
refresh
automatically on
a schedule

Use Case Example

A B

results.ca

mpaign.re

sourceNa results.campai results.campai results.metric

me gn.status
customers/2 ACTIVE
customers/2 ACTIVE

‘ customers/2 ACTIVE

customers/2 ACTIVE
customers/2 ACTIVE
customers/2 ACTIVE
customers/2 ACTIVE

customers/2 ACTIVE

customers/2 ACTIVE
customers/2 ACTIVE
customers/2 ACTIVE
customers/2 ACTIVE
customers/2 ACTIVE
customers/2 ACTIVE
customers/2 ACTIVE

gn.name
Platforms to she
API Connector
Sheets add-ons
Generic to Shee
JSON to sheets
Branded
Competitors

API Connector -
Export to Sheets
Display - Remar
CSV to sheets
XML to sheets
Platforms to she
API Connector
Sheets add-ons

146
40
107
499
56
34
3

0

0

18

W O O;

results.metric results.metric results.metric

s.costMicros
611530000
176530000
347280000
2025670000
190710000
93950000
5190000
0
0
4601583
46440000
14770000
7190000
7140000
2020000

s.ctr

4.2%
2.4%
4.9%
5.1%
5.1%
17.4%
0.7%
0.0%
0.0%
0.2%
6.9%
12.8%
71%
13.8%
6.5%

s.averageCpc
4188562
4413250
3245607
4059459
3405536
2763235
5190000

2300792
2580000
2954000
798889
892500
673333

3
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Create a
dashboard

Use Case Example

18

19
20
21
22
23
24
25
26

27
28
29
30
31
32
33
34
35
36
37
38

B Cc D B F G

BY MARKETING CHANNEL

Reporting Period: 1/16/2023 - 1/21/2023

Organic Search

KPIs This Year Last Year

Metric

Total Sessions
Total Revenue
Total Transactions

Conversion Rate
Average Order Value

Paid Search
KPls - - - -
Metric
Total Sessions -
Total Revenue .

Total Transactions
Conversion Rate

Average Order Value




Use Case Example #2

Edit/create ad copy through OpenAl

RS
%

S C @ beta.openai.com/docs/api-reference/edits/create

@ Overview Documentation Examples Login E

Fine-tuning Example request text-davinci-edit-001 v curl v {3 Copy
Embeddings : ; ?

curl https://api.openai.com/v1/edits \
Moderation ‘Content-Type: application/json' \

‘Authorization: Bearer YOUR_API_KEY' \
Rate limits ' {

“model” : "text-davinci-edit-661",
"input”: |["What dav of the wek is it?".
Production best practices "instruction":|"Fix the spelling mistakes"

Safety best practices

ADI DCCCDCAOLT
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Official APIs 3rd Party Scrapers

0 may be limited

1 8.8 0.8 ¢ AR

cons by Flaticons.com
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Paid Ad APIs (incomplete list)

Official

APls

Google Ads
Microsoft Ads
Taboola
Instagram
Facebook
AdRoll
LinkedIn

Third Party

Scrapers

Ahrefs

Bright Data

Oxlylabs SERP Scraper API
Semrush

Serpstat

RapidAPI unofficial scrapers


https://rapidapi.com/collection/social-media-apis

SB. How to connect to an API?
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General e Postman, Hoppscotch,
Purpose Swagger
API
e Curl for the command line Se"eral Bubble. Zani
. [ ]
e Any modern programming N‘;‘:gg:z PR, capiet
language tools

Sheets/
Looker e Mixed Analytics,

Studio Supermetrics, native
connectors, etc

integration



https://curl.se/
https://www.postman.com/
https://hoppscotch.io/
https://inspector.swagger.io/builder
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Key Takeaways

Intro to APIs

e APIs allow software to communicate
e Standardized syntax with 4 parts to a
request

API Benefits

e  Automation
e Efficiency
e  Custom functionality

Use Case Example

e Create automated reports

e Choose whether to use an official or
3rd party API
e Connect with code or no-code tools




SB. Thank you!

Feel free to connect if you are interested in learning more about APIs

= . .
—_— Mixed Analytlcs API Connector Integrations Pricing Features

API Connector for Google
Sheets

Turn Google Sheets into a powerful data pipeline that pulls API
data directly into your spreadsheet. Easily fetch data from
Facebook, YouTube, Instagram, Mailchimp, and thousands of
other APIs.

o @MW Y~~~ A~

K

o Connects to almost any API

® Runs directly through Google Sheets

* Dynamic and customizable without code
¢ Trusted by over one million users

o Free plan available

Get API Connector

https://mixedanalytics.com

Knowledge Base Support v

AAPI Connector

Requests

CONFIGURE API REQUEST

Application @

% Google Search Console

&P FACEOOOR AUS
@) Facebook Leads

@) Facebook Pages

al Google Analytics (UA)
{9 Google Search Console
[8] instagram

[ Linkedin Ads

[ Uinkeain Pages

@ linkedin.com/in/anakravitz/

m Q Search

Ana Kravitz
Mixed Analytics

Taipei City, Taipei City, Taiwan - Contact info

500+ connections

https://www.linkedin.com/in/anakravitz/



https://mixedanalytics.com
https://www.linkedin.com/in/anakravitz/
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