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Why use LinkedIn?
1- 277% more effective than Twitter and Facebook
2- Laser-focus targeting
3- Up-to-date data
4- Higher open rates than email
5- Enhanced engagement opportunities
6 - Raise brand awareness without being pushy

https://blog.hubspot.com/blog/tabid/6307/bid/30030/linkedin-277-more-effective-for-lead-generation-than-facebook-twitter-new-data.aspx
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Profile tips
1- Get to know your ideal client - titles, challenges, what keeps them up at night?

2- Spend time on your headline - Include the problems you’ll solve

3- Optimize your ‘About’ section - Share your story in the first person

4- Make your photo stand out - Use colour, be approachable

https://www.dux-soup.com/blog/is-your-linkedin-profile-attracting-or-repelling-your-
ideal-client-5-profile-tips-for-the-year-2023

https://www.dux-soup.com/blog/is-your-linkedin-profile-attracting-or-repelling-your-ideal-client-5-profile-tips-for-the-year-2023
https://www.dux-soup.com/blog/is-your-linkedin-profile-attracting-or-repelling-your-ideal-client-5-profile-tips-for-the-year-2023
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Profile tips -
Headlines
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Profile tips - About

Walt Cameron

Jeff Galvin

Dave Straight

https://www.linkedin.com/in/walt-cameron/
https://www.linkedin.com/in/jeff-galvin/
https://www.linkedin.com/in/davestraight/


www.dux-soup.com

Building your network
1- Finding your target audience - Use Boolean search, LinkedIn lists, Sales Nav

2- Make your connection message personalized & relevant
3- Automate and follow up!

Tip: Test with manageable list sizes of 250
Tip: Save/tag your lists for campaigns

https://www.dux-soup.com/blog/linkedin-and-dux-soup-search-and-filtering-masterclass
https://www.dux-soup.com/blog/using-linkedin-lists-with-dux-soup-to-boost-your-lead-generation
https://www.dux-soup.com/blog/how-to-write-a-compelling-linkedin-connection-request
https://www.dux-soup.com/blog/expert-tips-on-creating-linkedin-connections-with-dux-soup
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Using InMails

1- Paid messages to ‘out of network’ contacts
2- You can send free InMails to OpenLink profiles
3- Focus on InMail content - important! Question, Statistic, Bold statement, 
reference recipient, use personalization, inject personality

4- Scale. Dux-Soup can automate 100s of InMails a day

https://www.dux-soup.com/blog/5-inmail-tricks-that-are-getting-huge-results


www.dux-soup.com



www.dux-soup.com

Use Groups 

1- Research your target audience
2- Join groups to connect with members (66% connection 
acceptance)
3- Use Sales Nav to connect with people in groups you’re not a 
member of

https://www.dux-soup.com/blog/linkedin-groups-hack
https://www.dux-soup.com/blog/linkedin-groups-hack
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Use Groups - 
Sales Nav advanced
search 
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Content Strategy 

1- Post quality content
2- Find the likes on your content and connect
3- Find likes on other relevant content and connect
4- Automate to save time
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Conclusion
1- Use LinkedIn
2- Get your profile up to date
3- Grow your network to raise awareness
4- Try InMails (for free!)
5- Join Groups and interact with members
6 - Post good content
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Your Contacts

beth.baxter@theblurb.co.uk
https://www.linkedin.com/in/bethbaxter/

https://www.dux-soup.com/blog
Free Dux-Soup Trial

https://www.linkedin.com/in/bethbaxter/
https://www.dux-soup.com/blog#newsletter
https://www.dux-soup.com/get-started?utm_source=Skillsbooster&utm_medium=Social+Media+Marketing+Day&utm_campaign=Free+Trial

