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I’m Vincent Sider
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2001 2006 2015 2020

Start-up
Online Community

Head of Strategy Advisor Digital A.I Training & Building

2011

Vice President Social Media
& TopGear
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What can AI do today



What can AI do today ? In general

LANGUAGE VISION
PREDICTION, CLUSTERING  & 

PERSONALIZATION

Natural Language Processing

Natural Language Generation

Sentiment Analysis

Speaker identification

Speech to text to speech

Text analysis extraction generation

Translation

Face Recognition

Emotion Detection

Image Analysis

Image Recognition

Movement Detection

Video Recognition

Predictive modelling

Clustering

Dimensionality reduction

Recommender systems
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The maturity
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Nice-to-haves

Must-Haves

Should-Haves

Predictive modelling 
(regression/classification)

Clustering

Dimensionality Reduction

NLP & Generative AI

Recommender systems

Computer Vision

The maturity
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The role of AI in Marketing



P e r s o n a s

A w a r e n e s s

A c q u i s i t i o n

A c t i v a t i o n

R e t e n t i o n

I d e a  g e n e r a t i o n  /  V a l u e  P r o p o s i t i o n /  
F o r e c a s t i n g  d e m a n d

P r o d u c t  M a r k e t  F i t

R e v e n u e

Understanding your customers

Making sure your proposition is a 

pain-killer rather than a vitamin

Finding your next value proposition

Predicting and optimizing the 

customer journey at every 

stage of the funnel
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GENERATIVE AI

PREDICTIVE 
MODELLING

CLUSTERING

DIMENSIONALITY 
REDUCTION
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How to use AI to predict the future
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Closing comments
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Webinar280323

15% discount until 
April 4

https://getinference.com/aiformarketing
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Thank you for your attention
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