
    …to improve the effectiveness of content marketing

Focus: text

   Artificial intelligence…     



   Agenda 
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How machines understand us...

How we can "speak" more clearly....

What to pay attention to when creating content....

How chatGPT can understand our content better?
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35.000  users from 112 countries, 

improving content on  60.000 pages

each month Paweł Sokołowski
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Query & AI 

   NLP Content scoring -> E-A-T    
- understanding/scoring document quality

- source scoring (domain/author)

- understanding query

- align results to user intent

- scoring SERP results

- modification of document scores

before query

during query

after query
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Before Query -> AI 

   Document crawling     

URL discovery URL crawling URL indexation Document
 processing
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Before Query -> AI 

   Intent -> results in SERP    
Document analysis and matching 

● understanding documents 

● quality analyse

● authority impact
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Before Query -> AI 

   Document processing     
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Before Query -> AI 

   Tokenspace index    



9

Before Query -> AI 

   Information Quality     
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Before Query -> AI 

   Information Quality     



11

During Query -> AI 

   Defining best answers    
Intent and query understanding

● understanding user 

● matching documents

● display answers
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During Query -> AI 

   Query understanding     

Enormous bufor: synonyms, relations, 
variants, anchors, history, itd
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During Query -> AI 

   Query & document pairing 

QUERYDOCUMENT
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During Query -> AI 

   Best documents     

Intent boost factor 
= how good we understand intent

Document boost factor 
= how good specific document answer this intent

Recommendations list (confidence value) 
= Intent boost factor * Document boost factor
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During Query -> AI 

   Recommendations layout
ENTERTAINMENT SHOPPING/PRODUCT



1. Analyse of behavioural factors

CTR, Dwell time, click patterns, time on search, time on page, etc

2. Testing A/B

3. Document scoring modification 
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After Query -> AI 

   Behavioural analyse  
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After Query -> AI 

   You are the tester     
for free and an expert in some niches



18

 Practical 

   Examples     

● Structured data (black dress)

● Category page (car window tinting film)

● Product page (freediving fins)
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  Practical use  

   Structured data     

Consistent communication with machines

Multiple schema types (Product, Ratings, FAQ, location)

Objective => increase CTR / behavioral signals in SERP
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  Practical use  

   Structured data     

Google: [rich result test]
https://search.google.com/test/rich-results

https://search.google.com/test/rich-results?url=https%3A%2F%2Fwww.zalando.pl%2Fmakadamia-bluzka-czarny-m4l21e004-q11.html&url=https%3A%2F%2Fwww.zalando.pl%2Fmakadamia-bluzka-czarny-m4l21e004-q11.html
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  Practical use  

   Structured data     
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  Practical use  

   Structured data     
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  Practical use  

   Data in GSC     
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  Practical use  

   chatGPT     

Structured data
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  Practical use  

   chatGPT
     +     
structured data     

  Automated

  High volumes



26

  Practical use  

Improve domain topical authority 
   Information architecture  

What is the structure in our website/store?

Are we communicating what customers expect?

How well are we communicating it (our topical authority)?

What can we improve quickly?
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  Practical use  

   Information architecture  

○ What users are looking for?

○ Do we have documents?

○ How about document types/quality?
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  Practical use  

Domain content & context   
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  Practical use  

Domain content & context   
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  Practical use  

Content & context   

Products listed in general category (car window covers)

Missing category page description

Missing dedicated category page

Technical language used
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  Practical use  

   How to improve?     

Quantity: more dedicated subpages

Quality: great content with user vocabulary
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  Practical use  

   Intent vs document

SERP TOP 30 

Homepage: 5

Category page: 17

Product page: 3

Blog / Review / Comparison: 5
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  Practical use  

   Category
  page  

  example    
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  Practical use  

Category page optimisation
Intencja Informacyjna
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  Practical use  

Category page optimisation
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  Practical use  

   Product page    

Content optimization (structure):

- matching user intent and vocabulary

- Expanding the available product information
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  Practical use  

   Content optimisation  

low quality content - product description
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  Practical use  

   Content audit    



Using AI

Automatic tagging

.com

  Practical use  

   What is the intent   
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Video results

● review/ interview

● comparison

.com

  Practical use  

   Content optimisation  

40



● Low amount of local videos? 
-> use english results

● inspiration: intent + solution

.com

  Practical use  

   Content optimisation  
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  Practical use  

   Content optimisation  

PL (30)     UK  (100)    US (125) 

x4



.com

  Practical use  

   Content generation   
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<h2>What are C4 Minimal Carbon Freediving Fins?</h2>
<h3>Introduction</h3>
C4 Minimal Carbon Freediving Fins are a type of freediving fin made by C4 Waterman, a Hawaii-based company that 
specializes in water sports equipment. These fins are designed to help freedivers move more efficiently and effectively 
through the water, while also being environmentally friendly. They are made using a combination of carbon fiber and 
fiberglass, which creates a lightweight and durable fin that is perfect for deep dives. C4 Minimal Carbon Freediving Fins 
are ideal for experienced freedivers who are looking for a high-quality fin that can help them reach new depths.

<h3>Construction of C4 Minimal Carbon Freediving Fins</h3>

C4 Minimal Carbon Freediving Fins are made using a combination of carbon fiber and fiberglass. This unique construction 
method helps to create a lightweight fin that is also incredibly durable. The fin blade is made from a carbon fiber and 
fiberglass composite material, which is both strong and flexible. This allows the fin blade to bend and flex with each kick, 
creating a powerful thrust that helps propel the freediver through the water.

The foot pockets on C4 Minimal Carbon Freediving Fins are also made from a composite material. They are designed to 
be soft and comfortable, while also providing a secure fit for the freediver's foot. The foot pockets are angled slightly, which 
helps to maximize the transfer of energy from the foot to the fin blade. This results in a more efficient kick and a more 
powerful stroke.

<h3>Features of C4 Minimal Carbon Freediving Fins</h3>

C4 Minimal Carbon Freediving Fins are designed to be both efficient and environmentally friendly. The fins are lightweight 
and durable, which makes them ideal for deep dives. They are also designed to be easy to use, with a soft and 
comfortable foot pocket that provides a secure fit for the freediver's foot.

The fin blades on C4 Minimal Carbon Freediving Fins are highly flexible, which allows them to bend and flex with each 
kick. This creates a powerful thrust that propels the freediver through the water with minimal effort. The blades also have a 
larger surface area than traditional fins, which helps to displace more water and create a more efficient kick.

<h3>Conclusion</h3>

Overall, C4 Minimal Carbon Freediving Fins are an excellent choice for experienced freedivers who are looking for a 
high-quality fin that can help them reach new depths. These fins are made from a combination of carbon fiber and 
fiberglass, which creates a lightweight and durable fin that is perfect for deep dives. The unique construction method and 
design of the fin blade and foot pockets create a powerful thrust that propels the freediver through the water with minimal 
effort. Additionally, these fins are environmentally friendly and designed to be easy to use, making them a great choice for 
any avid freediver.

  Practical use  

   Content generation   
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  AI in content marketing  

   Summary     
 Increase E-A-T:

- care about good content on point, really good content
- avoid "tiny content". Remove, merge, optimize
- optimization of content for intent is key
- take care of internal linking (content hubs)

- test UX & improve "search experience"
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   Questions     

 pawel@contadu.com           
Code: “SB” -> 3 months free


